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Reach the Global Risk Community

GARP Media reaches a global audience

of more than 150,000 risk professionals in
banking, finance, consulting, corporations,
government and regulatory bodies, and
academia in over 150 countries around
the world.


http://www.garp.org

Industry Outlook 2012

In a fundamentally altered

financial services landscape,

robust risk management

capabilities are now viewed

as essential, and risk manage-

ment programs now typically

account for a broader array

of risk types.
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Risk Management: A Higher Profile and Heightened Expectations

Three years out from the global financial crisis, the risk function continues to mature.
In a fundamentally altered financial services landscape, robust risk management capabilities
are now viewed as essential, and risk management programs now typically account for a
broader array of risk types. In 2011, in the face of ongoing market instability, risk managers
have been at the forefront of preventing a repeat of the 2008 crisis.

As risk managers develop new and more sophisticated risk frameworks and method-
ologies to help their organizations navigate the volatile global economy, investment in risk
governance structures, technology, and staff to comply with new regulatory requirements
is ongoing. In 2012, financial and energy risk management information and skills will be in
even greater demand, with key issues for risk management likely to be:

*  The continued reverberations from the economic crisis

« Aligning an organization’s overall business strategies with its risk appetite

*  The need for better integration of risk, finance and business data

« Using risk management as a source of competitive advantage and sustainable
profitability

*  Developing new risk and liquidity metrics

« Overcoming poor data quality, inefficient reporting and fragmented systems

* Regulatory issues relating to Basel Il and Dodd-Frank

*  Supporting enhanced stress testing and scenario analysis

* Adjusting to new standards for clearing and reporting

¢ Continuing to build a more risk-aware culture within organizations

L€ Risk management capabilities are more critical, more connected, more strategic
and overall more valuable to enterprises as they execute their business plans. 39

—The Accenture 2011 Global Risk Management Study



Audience Profile

The World’s Leading Risk Practitioners

With more than 150,000 Members from over 150 countries and territo-
ries, GARP is the leading professional association for those who manage
financial and energy risk. Our Members work at all levels in regional and
global banks, asset management firms, insurance companies, central
banks, consulting firms, technology solution companies, securities regula-
tors, hedge funds, large industrial corporations, multinationals and univer-
sities. Whether they directly manage financial risk, money, or investments
or work within related functions, GARP Members are actively engaged
with the role that risk plays in their organizations.

Audience by Industry
B 20% Commercial Bank
13% Consulting Firm
M 8% Investment/Merchant Bank
8% Student
B 7% Asset Management Firm
B 5% Academic Institution
5% Technology/Software
B 4% Insurance Firm
4% Government Agency/ Regulator
B 4% Corporation
4% Brokerage/Securities Firm
3% Retail Bank
15% Other
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B 21% Risk Manger/ Risk Officer
9% Student
B 8% Chief Risk Officer
8% Manager, Director
B 8% Researcher, Professor
B 8% Consultant
6% Trader or Banker
B 5% Regulator, Examiner, Auditor
5% Operations, Accounting, Controller
B 22% Other
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Membership by Firm: Top 50

¢ Industrial and Commercial Bank of China
« HSBC

*  Bank of China

« KPMG

* PriceWaterhouseCoopers

*  Ernst & Young

* Standard Chartered Bank

« J P Morgan Chase

« Citigroup

« UBS

* Barclays plc

*  Deutsche Bank

* Credit Suisse

*  Deloitte

« ING

*  Bank of Communication

* Royal Bank of Scotland

*  Bank of America

* Agricultural Bank of China

* Royal Bank of Canada

*  Morgan Stanley

*  Hang Seng Bank

* TD Bank Financial Group

« ICICI Bank

«  Nomura

« State Street Corporation

* China Construction Bank

*  BNP Paribas

¢ Canadian Imperial Bank of Commerce
*  Bank of Montreal

* Goldman Sachs

* Rabobank

+ DBS Bank

«  ABN AMRO

*  Thomson Reuters

* Banco Bilbao Vizcaya Argentaria (BBVA)
- IBM

* Accenture

« Allianz

*«  Hong Kong Monetary Authority
«  AXA

* Merrill Lynch

* Mizuho Corporate Bank

* Societe Generale

«  Capgemini

*  First Commercial Bank

*  SunGard

*  Manulife

*  Bank of Tokyo-Mitsubishi UFJ Ltd



Partner with GARP

Why Adyvertise in GARP Media?

As banks and financial services firms continue to respond to the most ambitious and sweeping regulatory reforms in

decades, and as greater accountability is demanded of risk managers, investment in key areas of risk management is set

to grow substantially.

To meet the challenges of enhanced reporting to management and regulators, banks in particular will need to undertake

fundamental, long-term improvements to data quality and management, as well as strengthening existing IT infrastructures.

And financial institutions of all kinds will need to recruit risk managers who can holistically assess risk across an organiza-

tion, and take corrective action when needed.

These new priorities mean business for advertisers who are targeting those who manage risk, money or investments.

GARP Members have purchasing power over the following categories:

Accounting and Audit Data, Analytics and Operations

* Internal Audit * Back Office Automation

¢ Investment Accounting + Data Communications

« Portfolio Management and « Data Management
Accounting Systems « Disaster Recovery and Business Continuity

* Global Securities Information

Consulting ¢ Investment Software

* Broker-Dealer Consulting * Network Solutions

¢ Regulatory Consulting * Order Management Systems

* Market Data Consulting ¢ Performance Measurement

*«  Technology * System Integration

Legal, Compliance and Regulatory
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Compliance Services
Compliance Software

Email Compliance

Regulatory Compliance Systems
and Services

Recruiting and Training

Recruitment/Executive Search
Training

Trading Systems and Services

Cash Management Services
Clearing and Settlement
Custody/Trust Services

Global Processing Services
Trading Systems

Post-trade Securities Processing
Options analysis

Financial Transaction
Management Execution Services
Wealth Management Systems



Solutions for Marketers

Targeted Advertising Opportunities

As the only globally recognized membership association for those who

manage risk, GARP sets the standard for the promotion of best practices

— and GARP Members are among the most committed to the risk function.

Recognizing the growing pressure on marketers to effectively measure

marketing performance and ROI, GARP has developed a portfolio of media

and marketing products to help achieve maximum results in awareness,

positioning, lead generation, and sales.

GARP’s solutions for marketers include digital advertising:

Online. Anchored by a recently launched Risk News and Resources
section that features premium Members-only content, advertising on
GARP’s website is a powerful way to reach decision makers in the risk
community.

* 175,000 registered members

* 125,000 unique visitors/month

+ 235,000 total visits/month

« 1,000,000 page views/month

Career Classifieds. GARP’s online Career Center serves the banking,
finance, financial services, consulting and risk management professions.
It’s a powerful resource for employers seeking outstanding risk
management candidates.

Exam Preparation Providers. Over 25,000 candidates a year register for
GARP’s world-class certification exams — these individuals are looking
for resources to help them master this challenging material. We offer
Exam Preparation Providers integrated media solutions to reach this
audience.

4 | Media Kit 2012

Risk News and Resources

(@ GARP

Exam Preparation



Solutions for Marketers

D e-Newsletters. GARP publishes four e-Newsletters that offer targeted
opportunities for advertisers.

- Daily e-News Alert: GARP’s e-News Alert serves as a single source of
news by distilling tens of thousands of articles per day into industry
and topic focused categories. »Readership: 120,000

* Regulatory Compliance Weekly: Provides a weekly roundup of world-
wide articles covering risk and regulatory compliance primarily in the
banking and investment management sectors. »Readership: 130,000

« Risk News and Resources: A monthly update highlighting GARP's
latest special reports, news, analysis, Webcasts and other cutting-edge
coverage for risk professionals. »Readership: 129,000

* Energy Risk: The global interdependence of energy products
continues to alter the world’s marketplaces. Energy Risk is published
weekly and features editor’s selected articles that cover physical
operations and physical and financial markets for energy, as well as
risk management techniques in both areas. »Readership: 11,500

) Co-Branded Email. With an opt-in list of over 52,000 members of
the risk community, this is a powerful way to showcase breakthrough
products and services and information on new trends, technology, and
best practices in risk management directly with GARP’s members.

D Risk Professional Magazine. Delivered electronically, the digital edition of
Risk Professional offers readers an exciting, interactive experience. Our
unique rich media advertising programs offer advertisers a new way to
reach our readers. Advertising programs available include:

« Cover wrap, blow-in, belly band linking to your website or marketing
landing page.

* Logo or image in delivery email that allows you to have an exclusive
role in launching the issue.

« Multimedia: Audio clips, video clips, flash files. Can be integrated into
all ads. This is a great opportunity if you already have multimedia
content on your website.

« Bonus ad linking. All advertisements are enhanced with deep links
to drive readers directly to your website or specific marketing
landing pages.
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GARP’s Solutions for
Marketers Also Include:

Custom Media

Advertorial

(Sponsor Statements)
Case Studies
Executive Q&A
(Roundtable)
Podcasts

Video

Lead Generation

Webcasts
e-Books
Whitepapers
Research Reports

Research

Online Surveys
Custom Research






Webcasts

Engage With Top Decision Makers

Whether your firm is looking to establish thought leadership in the practice
of risk management or collect leads to drive deep into the sales cycle, GARP
Webcasts offer outstanding opportunities to deliver unigue content direct to
the desktops of senior risk executives around the world. Webcasts can be
viewed both live and on-demand, extending the audience for the event
beyond the initial event date

Attendees represent regional and global banks, asset manage-

ment firms, insurance companies, central banks, consulting firms,
technology solution companies, securities regulators, hedge

funds, universities, large industrial corporations and multi- e
nationals, and attendance averages 750 per event.

GARP Webcasts cover the full spectrum of current issues in risk
management, and are presented by theme:

) Leadership. The GARP Leadership Series focuses on the major issues
that face today's risk managers, such as how to address challenges such
as developing a risk infrastructure, creating a culture of risk awareness,
defining strategies for effective risk management, and related issues.

D Research. The GARP Research Series highlights award-winning research
projects funded by GARP. GARP has awarded 16 grants since 2007,
funding 35 researchers representing universities and research institutions
from all over the world.

D Energy. The GARP Energy Series covers current topics in the energy
industry and is a forum for discussion and debate between industry
leading executives, practitioners, academics and regulators.

D Perspectives. The GARP Perspectives Series provides a forum for leading
vendors in the risk management arena to share their vision of where the
industry is going, and how practitioners can get a better handle on their
risk-related initiatives. These one-hour events feature an analyst or
consultant who outlines a particular industry challenge, followed by
a detailed explanation of a vendor-designed solution.
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America

Webcast Audience Profile

From May 2010 to June 2011,
over 37,000 individuals regis-
tered for GARP Webcasts at a
52% attendance rate.

Registrants come from the
following regions:
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Top Webcast Topics, 2010-2011

1. Basel lll: 3 Webcast series
averaged 2,135 registrants
and a 63% attendance rate.

2. Stress Testing: 2 Webcast
series averaged 2,000 regis-
trants and a 63% attendance
rate.

3. Dodd-Frank: 3 Webcast
series averaged 1,700 regis-
trants and a 61% attendance
rate.



For more information,
please contact:

David S. Greenough

Senior Vice President

Head of GARP Media
+1201.719.7239
david.greenough@garp.com

Michael Simone

AVP, Sales

+1201.719.7252
michael.simone@garp.com

About GARP | The Global Association of Risk Professionals (GARP) is a not-for-profit membership organization dedicated to
preparing professionals and organizations to make better-informed risk decisions. GARP’s membership represents more than
150,000 risk management practitioners and researchers at academic institutions, banks, corporations, government agencies, and
investment management firms in 195 countries. GARP administers the Financial Risk Manager (FRM®) and Energy Risk Professional
(ERP®) exams—certifications recognized by risk professionals worldwide. GARP is committed to advancing the role of risk
management via education for professionals at all levels of expertise. Visit www.garp.org.

Creating a culture of risk awareness.™
Global Association of Risk Professionals

111 Town Square Place, Suite 1215 « Jersey City, New Jersey 07310, USA +« +1201.719.7210
Regus ¢ Office Number 527 ¢ 68 King William Street ¢« London EC4N 7DZ, UK ¢ + 44 (0) 20 7397 9630
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